The initiation, duration, and cessation of alcohol in men may be influenced by sociocultural and gender-bound behavior norms (Castro & Alarcón, 2002; Guerrero, Marsh, Cao, Shin, & Andrews, 2014; Prado, Szapocznik, MaldonadoMolina, Schwartz, & Pantin, 2008; Zemore, 2005) . Adherence to behavioral traits perceived to be masculine such as self-reliance, expressions of strength, and emotional disconnectedness can result in maladaptive life stressor coping behaviors causing adverse effects on physical and emotional well-being (Courtenay, 2000) . Research suggests that some Hispanic men may closely adhere to masculine ideologies (traditional machismo) that are exaggerated and can be problematic (Arciniega, Anderson, Tovar-Blank, & Tracey, 2008; Torres, Solberg, & Carlstrom, 2002) . Adherence to machismo has been associated with higher levels of depression and stress (Fragoso & Kashubeck, 2000) as well as alcohol use and misuse (Liang, Salcedo, & Miller, 2011) . Scholars have posited that Hispanic masculinity exists on two distinct spectrums and that the notion of caballerismo (in reference to a caballero, Spanish for horseman), the dual counterpart of machismo, and it characterizes men as nurturing, noble, socially accountable, and familial, which can have a healthprotective influence (Arciniega et al., 2008) . Nevertheless, the pathways by which masculinity-driven traits influence behaviors that lead to poor consumption outcomes are inadequately understood (Bernal, Trimble, Burlew, & Leong, 2002; Castro & Alarcón, 2002; Guerrero et al., 2014; Prado et al., 2008) . Important but overlooked interactions may exist between sociocultural norms and individual social contexts such as differential exposures to life stressors and access to social, educational, and economic resources (Krieger & Moss, 1995) . However, empirical relationship of these relationships is lacking. Thus, under a socio-ecological perspective as a heuristic framework for understanding this phenomenology, examining the notions of traditional machismo and caballerismo can provide mapping to better identifying sources of influence of alcohol misuse-related behaviors in Mexican-origin Hispanic men.
Hispanics are a broad and heterogeneous population with many different and varying subgroups. Recent estimates indicate that most Hispanics are of Mexican origin (63.3%), followed by Puerto Rican (9.5%), Central American (6.8%), South American (4.9%), Cuban (3.7%), other Hispanic or Latino (3.4%), and Dominican (3.3%; Flores, 2017) . Evidence examining differences in alcohol consumption among Hispanic subgroups suggests that Puerto Rican-and Mexican-origin men reported higher drinking rates, weekly consumption, and binge drinking than all other Hispanic groups (Ramisetty-Mikler, Caetano, & Rodriguez, 2010) . Moreover, while it is evident that detrimental hypermasculine norms and behaviors exist across races and ethnicities, it is important to assess how these norms intersect with the unique sociocultural and environmental contexts of Mexicanorigin men. Consequently, we aimed to learn opinions and perspectives related to (a) how Mexican-origin Hispanic men define alcohol misuse and abuse, (b) how they define their masculine identity, and (c) how notions of masculinity influence alcohol misuse-related behaviors.
Method

Participants
Participants were passively recruited via flyers at community health and neighborhood centers in Tucson, AZ, where 42.1% of the population are Hispanic. Active recruitment occurred via tabling at community agencies, local employers, and outdoor marketplaces. Recruitment, interviews, and simultaneous analysis took place over the course of 3 months (February to March) in the spring of 2017. Eligible participants had to be between the ages of 21 and 64 years, selfidentified as Hispanic and male, able to provide informed consent, and disclose that they had ever consumed alcohol or drugs. All participants provided written informed consent prior to participation. All study materials and protocols were approved by the University of Arizona's Human Subjects Protection Program Internal Review Board.
Data Collection
A semistructured interview guide (Table 1 ) was used to elicit perspectives of alcohol use and misuse. A bilingual, bicultural Hispanic male member of the research team conducted all interviews in the participant's preferred language. Participants also completed a questionnaire including (a) demographics (age, Hispanic heritage, schooling, employment, income, marital status, and time lived in the United States); (b) machismo/caballerismo (using the Machismo Caballerismo scale "TMCS," a 20-item self-report instrument designed to assess the extent to which men identify with two different constructs of machismo: traditional machismo and caballerismo; Arciniega et al., 2008) -there was no relationship between subscales in this study but the Cronbach's alphas for traditional machismo and caballerismo were .87 and .81, respectively; (c) alcohol use (past 12-month alcohol consumption frequency and quantity); and (d) acculturation (Brief Acculturation Scale for Hispanics [BASH] , a language use-based scale to indicate level of acculturation; Mills, Malcarne, Fox, & Sadler, 2014 )-Cronbach's alpha was .80. The BASH and the TMCS have been tested for validity and reliability in our target population (Arciniega et al., 2008; Mills et al., 2014) . All quantitative measures were collected to better characterize our sample and to provide each participant with attributes that would enhance our qualitative analysis.
Data Analysis
All interviews were audio-recorded and transcribed verbatim in their respective languages by trained staff. We used thematic analysis to identify, analyze, and report patterns within our data (Braun & Clarke, 2006) . Data analysis began with a deductive process for which the research team used a preliminary codebook developed based on the topics included in the interview guide. The preliminary codebook used a priori themes based on the topics included in the interview guide and on the objectives of the analysis. The codebook was then supplemented with broad themes and codes that emerged during iterative reading of the data transcripts. The codebook was finalized during a series of ongoing discussions and iterative reading of each transcript. Four transcripts were selected at random and were double coded by two members of the research staff to ensure fidelity of coding strategies; remaining transcripts were coded by a single member of the research team; however, 10% of each transcript was reviewed by two coding members of the research team to diminish the probability of analytic drift by a single analyst. The authors ensured that all salient themes were adequately saturated before recruitment completion. Saturation was derived by the diminishing of variation in the transcribed and subsequently coded data (Patton, 1999) . NVivo 13 (QSR International, Cambridge, MA) was used to facilitate data organization, management, and analysis.
Results
Participant Demographic Characteristics
Recruitment of potential participants was ongoing and was terminated once saturation was reached leading to a total of 20 participants. A total of 73 men were interested in participating and provided contact information to study staff. We were able to reach 47 of these men over the phone, of which 35 continued to be interested in participating in the study. Of these 35 men screened, 30 were deemed eligible and were scheduled for interviews. Of the 30 eligible men, 4 were unable to attend or reschedule their interviews due to family/ employment conflicts and 6 others were lost to follow-up. Semistructured interviews lasted an average of 43 minutes. Of this sample, 10 conducted the interview in Spanish and 10 in English. Mean age of participants was 44. 6 years (range: 23 to 64; SD = 11.3; see Table 2 ). All men were of Mexicanorigin, having been born in Mexico, or were the children or grandchildren of Mexican-born parents/grandparents. Fifteen (75%) participants were born outside the United States and reported living in the United States a mean of 29.8 years (range: 6 to 57; SD = 15.4). All participants were currently employed, and 50% reported an annual income below $29,999. Mean traditional machismo scale and caballerismo scale scores were 2.7 (SD = 0.69) and 5.8 (SD = 0.66), respectively, meaning that our sample showed low agreement with traditional machismo-related traits and high agreement with caballerismo-related traits. Mean Brief Acculturation Scale for Hispanics score was 2.6 (range: 1 to 4.75; SD = 1.1) and ranged from 1 to 4.75, suggesting acculturation was moderate for our sample (Norris, Ford, & Bova, 1996) . Current alcohol use was reported by 17 (85%) of our participants, 6 (35%) drank at least once a week, 5 (29%) were consuming between 9 and 15 drinks per drinking occasion, and 4 (23%) reported binge drinking at least once a month.
Qualitative Themes
We present the qualitative results of this study organized into four broad themes: (a) Understandings of Alcohol Misuse, (b) Machismo at the Root, (c) The Ubiquity of Use, and (d) Alcohol Use as an Escape. Excerpt quotes are included in Table 3 to illustrate the following themes and subthemes in the words of the participants. Additionally, some of the subthemes are named after direct quotes because of how illustrative these were in representing the given theme; demographic attributes also are provided along with quotes to characterize the participant.
Understandings of Alcohol Misuse
Defining misuse from direct experience. When recounting alcohol use and misuse parameters participants defined alcohol misuse as the negative consequences that arise from alcohol misuse and not specific drinking parameters. Unprompted, participants shared personal and familial experiences with the consequences of alcohol use in order to illustrate what they knew about the implications of alcohol misuse. The men spoke about vomiting blood, cirrhosis, losing work, sabotaging familial relationships, and getting in trouble with the law. However, when some participants were probed about their self-reported alcohol use, they did not perceive their drinking as risky, even when their consumption patterns exceeded moderate drinking limits.
Machismo at the Root
Defining masculinity. Participants reported contradictory views on the ideal characteristics of men versus the learned societal expectations they perceived. Men reported that men should be hard-working, level-headed, loving of their family, respectful of their spouses, caring for their elders, and good providers for their family. Nevertheless, participants shared that men are taught to be machos; they must be strong, hardworking, in charge, good drinkers, and make money. Some men explained that while being macho carries a negative connotation, machismo perpetuates gender roles that are followed by most men to some degree. Men reported that hypermasculine ideals can be more pervasive in rural and disadvantaged communities, attributing this to a lack of education and exposure to more progressive ideals of expressing masculinity. Important to note, it was evident that men who were born in the United States or had spent a considerable amount of their life in the United States were more likely to speak about machismo-related concepts from a more distal perspective. There were mentions about how machismo permeated culture in Mexico but that having grown up in the United States some men were able to escape a machocentered upbringing.
"Tome, Para Hacerse Hombre" (Drink, so you can become a man). (Male, 44, born in Mexico) Some men reported they felt fortunate not to have been raised in a household where hypermasculine behavior was an expectation but acknowledged pervasiveness of machismo. There was a shared perception that alcohol consumption, along with a multitude of health risk behaviors are directly related to beliefs and expressions of masculinity. The birth of health jeopardizing consumption patterns stemmed from experiences of being handed drinks when they were very young and being expected to drink in order to show their worth as boys. The men linked this to developing alcohol tolerance at a young age to keep up with older men who drank a lot. Finally, participants added that men who abstain from drinking are stigmatized as santos (saints), and looked to as lesser men in certain circles, which can make it very difficult to abstain from alcohol or to drink moderately. Participants shared that it can sometimes be difficult for men to internalize the idea that they have a problem with alcohol when gender roles are met. Men explained that many believe that as long as their family is provided for, they perceive themselves as functional members of their families, even when alcohol misuse may be taking a toll on their health and at times ignoring family pleads to make behavior changes. Because of this, problematizing alcohol misuse is not easy. Participants added that some men do not realize they have a problem until they face the grave consequences of their alcohol misuse, such as a DUI (driving under influence) conviction, a serious health problem, or job loss, which ultimately prevents them from providing for their families.
The Ubiquity of Use
Consumption-centered marketing. Participants alluded to culture-specific normalization of overconsumption that facilitates the crossing of the use/misuse boundary, particularly for men. Cultural expectations of Hispanic men to overconsume are pervasive; they are often exacerbated by social pressures. Surprisingly, many participants commented on how the alcohol industry may take advantage of cultural vulnerabilities to sell alcohol to Hispanic men in the United States. The men shared they felt constantly surrounded by alcohol advertisements.
Lack of knowledge preserves norms.
There were beliefs that the existing normalization of alcohol misuse was influenced by a lack of knowledge of risky consumption parameters. Specifically, the men explained that most men are not aware of how damaging their own consumption may be to their health. Some men spoke about this relationship existing in a cycle, explaining that lack of knowledge increased the perpetuation of normalization, which then suppresses negative perceptions of alcohol. It was believed that if Hispanic men understood the paths to the physical and social damage that alcohol misuse can cause, maybe they would be more likely to develop a healthier relationship with alcohol.
Alcohol Use as an Escape
Coping rooted in traditional machismo. Another perceived exacerbation of alcohol misuse was the idea that machismo may lead to alcohol misuse as an alternative coping strategy for Hispanic men. Participants shared that alcohol use as a coping mechanism is taught and encouraged from a young age. The men explained that men often do not learn how to cope with life stressors, which can lead to use of alcohol as a socially acceptable coping strategy.
Looking for a future and finding alcohol misuse. Several men recounted when they came to the United States and how their drinking habits changed over time. They claimed alcohol use was moderate back in Mexico and never perceived it to be a problem. However, they spoke about falling into social circles where alcohol misuse was highly encouraged after The ubiquity of use Consumption-centered marketing • "Marketing agencies have seized on the opportunity that Hispanics are machos so you know, they use sex appeal too . . . there are agencies that tend to market their products or assume that you know, all Latinos are machos, womanizers and etc." (Male, 30, born in the United States) Lack of knowledge preserves norms • "I think that in our Hispanic culture, from the beginning, since I was a boy everyone drank, it was something that was normal. And I think it's the same, it's because of the ignorance of the harm that it can cause. In my opinion, it's due to lack of knowledge, lack of conscience." a (Male, 38, born in Mexico)
Alcohol use as an escape Coping rooted in machismo • "Yeah, even Hispanic males, when they do bond and talk to each other and a guy has a problem, what do you tell them? 'Oh go have a couple of drinks and you know, you will be better, you'll be fine.' Is that the advice, you know? You know, a couple of years later, you find out that the person is an alcoholic." (Male, 52, born in the United States) Looking for a future and finding alcohol abuse • "I work construction so . . . you know . . . it feels good to have freakin' a few beers after work . . . I had a long day being out in the sun. So I want to say that kinda . . . it kinda just progresses" (Male, 33, born in Mexico) a These quotes have been translated from Spanish.
they migrated to the United States. There were stories about how they lived away from their families with other men who they worked with. On leaving work the men would all drink together into the late hours of the night as an escape and then go back to work the next morning. There was also agreement that their strenuous work was related to their consumption patterns. They added that the compounded stress of working long and physically exhausting days in the hot sun while making very little money can lead them to drink the physical pain away.
Discussion
The purpose of this study was to explore Hispanic male perspectives and opinions regarding alcohol use and misuse patterns that may lead to disparate rates of alcohol misuse in Hispanic males compared with NHW males. Our findings show that alcohol misuse patterns in Hispanic males are influenced by (a) an intersection between alcohol-related social norms and learned expressions of masculinity, (b) a lack of knowledge of the alcohol-related health risks that further perpetuates the normalization of alcohol misuse, and (c) expressions of masculinity and successive coping mechanisms that may lead to alcohol misuse as an escape. While largely stereotypical in nature, the macho notion within traditional machismo is generally a negative hypermasculine view of Hispanic men that characterizes them as aggressive, violent, antifeminine, and detrimental to health. Caballerismo characterizes men as family oriented, emotionally aware, socially responsible, and health protective. The men in our sample had higher caballerismo than macho attitudes as reported in their TMCS scores, which nearly mirrored scores from work with a parallel sample of men (Glass & Owen, 2010) . However, stratifying on TMCS scores did not result in response congruency from participants in the present study, which may be due to an expected lack of variability in these scores in our sample. Nevertheless, qualitative findings illuminate an intersection between the cultural normalization of alcohol misuse and machismodriven expressions of masculinity. Some men may be exposed to environments where alcohol misuse is highly normalized and encouraged. This situation is compounded by machismo-driven expressions of masculinity, which can drive men to express their masculinities in unhealthy ways, including the recreational (e.g., social gatherings) and nonrecreational (e.g., drinking to alleviate stress after work) overconsumption of alcohol. Our findings are congruent with research suggesting the presence of strong social pressures exerted on Hispanic men to engage in social drinking with other men makes abstinence an unrealistic goal (Fiorentino, Berger, & Ramirez, 2007) . Fiorentino et al.'s (2007) findings also suggested that men use alcohol in adherence to the expectations of men to trying to live up to the macho image. The ability to consume large amounts of alcohol is intrinsically considered a favorable macho trait. The normalization of misuse compounded by the overconsumption as an encouraged expression of masculinity can create an environment where the expectation to misuse alcohol is inescapable.
Complicating the influence rooted in the expectations of masculine ideals, our findings show that Hispanic men feel especially targeted by alcohol and liquor marketing. This capitalizes on the existing alcohol-related vulnerabilities and is congruent with evidence suggesting that some segments of the U.S. population are differentially exposed to a wide variety of alcohol and liquor marketing (Sudhinaraset, Wigglesworth, & Takeuchi, 2016) . Studies suggest that African American, Hispanic, and American Indian communities, specifically, are targeted by complex focused marketing strategies (Alaniz & Wilkes, 1998) . Targeted strategies can create positive beliefs about drinking, as well as expand environments where alcohol use is socially acceptable and encouraged (Alaniz & Wilkes, 1998; McKee, Jones-Webb, Hannan, & Pham, 2011) . These factors can influence the initiation of drinking and increase overall consumption and frequency of alcohol misuse (Tanski et al., 2015) . Researchers argue that alcohol marketing strategies use symbols comprising cultural artifacts, maps of home countries, and widespread use of the Spanish language as a significant attempt to refigure Hispanic culture into a culture of consumption (Alaniz & Wilkes, 1995) . While our participants reported the burden of high expectations for men to drink excessively, there is evidence of how the alcohol industry in the United States plays a significant role in manipulating normed alcohol use patterns and expectations, which can have detrimental consequences for Hispanic male consumers.
Our findings suggest that there may be a cyclical relationship between lack of knowledge that results in alcohol use, which further perpetuates the normalization of alcohol misuse. Research suggests that increased knowledge of alcoholrelated health risks decreases the frequency of alcohol misuse incidence (Bertholet, Daeppen, Wietlisbach, Fleming, & Burnand, 2005) , particularly when the attainment of knowledge is responsive to individual consumption patterns. There is support for social norm marketing campaigns to reduce alcohol consumption; however, most of the empirical data on the matter is focused largely on NHW and college-aged populations (DeJong et al., 2006 ). An increase in individual knowledge of the alcohol quantity parameters of moderate use, misuse, and dependence may better equip Hispanic men to gauge their own consumption patterns and how they may be affected in the long term, which can result in an increase in protective behaviors.
Participants suggested that maladaptive coping may be entrenched in culturally acceptable expressions of masculinity and in the lack of learned healthy coping behaviors. Consequently, Hispanic men's coping strategies may be underdeveloped due to persistent suppression of male expression of emotions that exists in Mexican culture; alcohol is considered an acceptable and encouraged coping mechanism for Hispanic men. For instance, an interview-based study found that lack of choices for work, lack of opportunities for social advancement, fear of being deported, and grieving the distance from family members were important determinants of suffering that often drove Hispanic men to drink (Holmes, 2006) . As such, there has been interest in the intersected influences of the social context of Hispanics including levels of perceived discrimination, socioeconomic disadvantage, historical trauma, context of migration, and immigration status. For example, research indicates that Hispanic migrant workers in the United States engage in heavy alcohol use and binge drinking at higher rates than their NHW counterparts, a trend that has been attributed to instability and unsafe work environments (Arcury et al., 2016) . Evidence suggests that the stress of living or working in spaces defined by deprivation can be psychologically distressing and can lead people to consume alcohol as a means of escape (Hill & Angel, 2005) .
Limitations
In part, limitations arise from the transferability of the data generated in this study to other study populations and women given the thin and very purposeful sample size. Additionally, participants might have felt embarrassed fully disclosing their opinions and perspectives with the member of the research team that conducted the study. Furthermore, while issues of masculinity were discussed, our work examined gender as a binary measure. As such, our work is not representative of a full spectrum of masculinity and gender expressions and their influence on alcohol use patterns, particularly the lived experiences of the Hispanic LGBTQ community. Despite these limitations, our study offers valuable insight about an important segment of the Mexican-origin, cisgender, heterosexual male population in southern Arizona.
Conclusion
The Hispanic population in the United States continues to expand along with the growing costs of alcohol-related health and social problems. As such, it is imperative to find viable prevention and treatment solutions. While limited in scope, we believe the knowledge shared by the men in our sample can be used as a valuable insight to better inform intervention strategies with Mexican-origin men. Careful consideration of the sociocultural intersections mentioned above might allow practitioners and researchers alike to have a better grasp on nuances that may influence alcohol consumptions patterns in this population. Our work highlights the important need for responsive prevention and treatment efforts to consider the potential intersections that exist between alcohol-related social norms and learned expressions of masculinity when formulating interventions for Mexican-origin men. Inclusively, these findings point to the need to improve the ways in which we disseminate information about alcohol use parameters and the consequences of misuse to these populations in ways that increase receptiveness on information in this community. Further research is needed to identify parallels and differences in how these findings compare with other Hispanic populations.
